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7/ morning on the
Holloway Road, North London, November ’79: four schoolmates and
one baby brother hoping to make good on a promise.

Halligan’s rehearsal studio wasn’t the most glamorous of surround-
ings. The PA wasn’t quite loud enough and your feet stuck to the
carpet. But with a fistful of songs, some outlandish threads and a
200 quid synthesiser bought on HP, the five pals successfully negotiated
the first step and won the approval of the movers and shakers of the
new London club scene, based around a Tuesday club-night in a
Covent Garden bar called The Blitz.

“We could all feel there was a lot riding on it,” says Martin
Kemp. “Even though it was basically us dressed up, playing to
a bunch of guys sitting on a sofa.”

All they needed now was a name. From their Sixth Form ger-
mination in the music room at Dame Alice Owen’s grammar
school, through to this, their Year Zero, the boys had been
through a few. The Roots, The Cut, The Makers and The
Gentry were all tried on for size and found wanting. They
needed something different, something contemporary, some-
thing that set them apart from the crowd.

“Spandau Ballet,” suggested fellow Blitz Kid, Robert Elms.

“Preposterous but edgy; arty but aggressive; obscure but as-
sured,” says Gary Kemp. “It sounded perfect.”

It was a name that threw down the gauntlet.
With a name such as that, a band would be forced to
play exclusive shows in arty cinemas, disused
churches, St Tropez nightclubs, botanical gardens
and probably a London warship. So they did.
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Spandau Ballet stepped sharply into the
Eighties setting themselves as standard
bearers for a bright new entrepreneurial
spirit that flew in the face of ravaged
Britain and embraced music and fashion in
equal measure. With original songs that re-
flected Blitz Kid DJ Rusty Egan’s own elec-
tronic play-list, Spandau became the
musical applause for their young post-
punk audience of designers, artists, Dds
and assorted posers all of whom had been

waiting for their very own pop culture
moment.

Spandau and the Blitz Kids were an irre-
sistible force. Before they knew it the five
lads from North London were following in
the footsteps of their own pop idols - David
Bowie, Marc Bolan, Roxy Music and The

Faces — as they ascended to the holy grail
that was BBC1’s Top of the Pops.

"The best thing was having your pic-
ture done for the ‘Top of the Pops’
chart countdown," says Steve Nor-
man. "They used to show a picture of
the band with your chart position so
you had to go in this little photo-
graphic studio they had set up and
have your picture taken. Suddenly

you felt you were becoming part of
pop history."

As they finally put into practice
those moves so studiously rehearsed
with hairbrushes and tennis rac-
quets in their bedroom mirrors,
Tony, Gary, Martin, Steve and
John delivered ‘To Cur A LONG
STORY SHORT into the laps of nine
million viewers - just one year on
from Halligan’s — dressed in
sashes, kilts, tartan, Edwardian
military and Willie Brown shirts.
The single went to no. 5 and sold
half a million. They’d arrived.

In early Eighties London clubland
though, arriving was only half
the game. Styles changed at
lightning speed. A look was fa-
mously pronounced to last only
a day, so Spandau ran with it.
' Within the space of six months
ok they raced from stiff-collared
electro-pop through bandanas,
furs and Eastern European
folk music (‘(MUSCLEBOUND) to
‘40s zoot suits and sweaty
brass-drenched funk.
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‘CHANT NoO.1’ provided the frenetic
dance floor counterpoint to The Spe-
cials’ mournful inner city requiem
‘Ghost Town’ through the summer

riots of '81. As the representation of a
raucous new London soul boy scene,
encapsulated in steamy Friday

nights in Soho’s latest club du jour
Le Beat Route, it was the band’s sec-
ond perfect pop moment.
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